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1. Executive Summary 

The Reading Agency’s mission is to tackle life’s big challenges through the proven power of reading. 

Our vision is a world where everyone is reading their way to a better life. As part of this 

commitment, World Book Night is a celebration of reading and books that takes place every year on 

23 April. The event is supported by a list of titles which form the basis of a national book giveaway.  

World Book Night 2021 was held in partnership with Specsavers with the theme ‘Books to Make You 

Smile’, responding to the impact of the Covid-19 pandemic. A total of 101,120 books were 

distributed through the giveaway across the UK and Ireland via organisations that can reach those 

who do not read for pleasure or have access to books. 

In 2021, 12 publishers donated a total of 49,120 books across 23 titles, selected for their suitability 

for the theme. As part of the partnership with Specsavers, an additional title on the list was a book 

of short stories, Stories to Make You Smile, which was commissioned and made available as a free 

download, as well as an additional 52,000 copies donated as part of the national giveaway. 

Together, The Reading Agency and Specsavers were able to double the number of books donated in 

previous years, increase the amount of national activity, and expand the reach of the programme 

through collaborative marketing. 

Celebrating the 10th anniversary of World Book Night, activities this year focused on an evening of 

events hosted by the British Library, led by lead ambassador Sandi Toksvig and incorporating the 

successful Reading Hour. Taking place as lockdown restrictions began to lift across the UK, The 

Reading Agency made a commitment to encourage more people to become readers, extending the 

reach and impact of the 2020 campaign. This report summarises World Book Night activities, giving 

an overview of the activity that occurred.  
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Key findings in this report include the following: 

• The partnership between The Reading Agency and Specsavers increased the reach of World 

Book Night across different aspects of the campaign, including the giveaway, events, and 

marketing. 

o The number of books gifted during the national giveaway was doubled, the number 

of national celebratory events tripled, and the marketing campaign substantially 

widened in both traditional and social media as a result of the partnership. 

• The booklist was themed ‘Books to Make you Smile’ and publishers were asked to submit 

titles that would bring joy to readers during a difficult year. 

• 101,120 books were donated and distributed for World Book Night 2021, comprised of 

publisher donations of 23 titles from a range of fiction and non-fiction, including books for 

both adults and young adults. 

o 49,120 books were donated by publishers 

o 52,000 copies of Stories to Make You Smile, a specially commissioned collection of 

short stories in partnership with Specsavers, were included in the giveaway 

o 1,126 people received download codes for publisher-donated audiobooks.  
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• Stories to Make You Smile was also available as a free e-book and audiobook download from 

23 April, with over 20,000 downloads within three months of publication.  

• Applications were received from 1,293 organisations across the UK and Ireland to receive 

the books. 738 were successful in being allocated copies to distribute, including schools, 

prisons, hospitals, homeless shelters, and public libraries, among other organisation types 

o Recipients included several hard-to-reach groups and those who experience barriers 

to reading: new and expectant parents, people isolated or at risk of loneliness due to 

Covid-19, people with mental health needs, and more. 

• Press coverage from World Book Night’s consumer campaign with Midas PR received 312+ 

pieces of coverage, including in 220+ regional outlets. 

• A survey was commissioned to research the benefits of reading on mental health to fit with 

the theme ‘Books to Make You Smile’.  

o The survey found that 35% of people find happiness in re-reading books and 54% of 

people have re-read at least one book in the last 12 months, with young people (18-

24) more likely to re-read, and to feel happy re-reading. 

• #WorldBookNight trended on social media in the UK at #8 from the morning of 23 April. The 

estimated collective social media reach of #WorldBookNight and #ReadingHour was over 

15 million. 

o Social media activity conducted directly by The Reading Agency included over 2.5 

million impressions and more than 500,000 reached. 

o Participants responding to a survey following World Book Night reported a positive 

experience of the virtual events, with 98% agreeing that they had a good time and 

100% agreeing they would take part in something like this again.  

o As a result of Specsavers’ involvement in World Book Night 2021, one third (33%) of 
respondents said they would consider getting their sight or hearing tested to ensure 
that they can keep enjoying stories. 

• A programme of events for the evening saw almost 5,000 people watching livestreamed 

interviews from the British Library.  

• Our evaluation findings show that book recipients experienced a range of positive impacts. 
Survey respondents told us that, because of receiving their World Book Night book: 

o 97% read for pleasure more than before 

o 92% talked to other people more about books and reading  

o 88% bought more books 

o 65% borrowed more books from the library 

 

2. Introduction    

As part of The Reading Agency’s mission and vision commitment, World Book Night is an annual 

celebration of reading and books that takes place on 23 April. World Book Night 2021 was held in 

partnership with Specsavers with the theme ‘Books to Make You Smile’, responding to the impact of 

the Covid-19 pandemic. A total of 101,120 books were distributed through the giveaway across the 

UK and Ireland via organisations that can reach those who do not read for pleasure or have access to 

books.  

In 2021, 12 publishers donated a total of 49,120 books across 23 titles, selected for their suitability 

for the theme. As part of the partnership with Specsavers, an additional title on the list was a book 

of short stories, Stories to Make You Smile, which was commissioned and made available as a free 

download, as well as an additional 52,000 copies donated as part of the national giveaway. 
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Together, The Reading Agency and Specsavers were able to double the number of books donated in 

previous years, increase the amount of national activity, and expand the reach of the programme 

through collaborative marketing. 

This report summarises World Book Night activities and gives an overview of the activity that 

occurred.  

 

3. Evaluation Methodology 

Programme monitoring data was collected on an ongoing basis from organisational givers and event 

partners, beginning with the application process and continuing through 23 April. Data reflecting the 

reach of the wider World Book Night campaign was collected through social media analytics and 

Midas PR’s press tracker. Data on the reach and use of the website was collected through Google 

analytics to determine pageviews and resource downloads.  

In May 2021, The Reading Agency circulated an online survey to the 738 organisations that took part 

in World Book Night 2021. The survey ran until 15 July 2021 and received 395 responses, a 54% 

response rate. In addition to questions about the process of taking part in World Book Night as a 

giver, the survey asked them to assess the impact of World Book Night in their organisation. 

Anyone who received a book was also encouraged, via social media and directly through these 

organisations, to complete a short survey about the impact of World Book Night on them and their 

own reading habits. The recipient survey received 165 responses. As many organisations choose to 

give out their books in passing, it is not always possible to connect directly with recipients, and 

feedback from this group has been historically difficult to capture. In 2021, we trialled the use of a 

printable bookmark, containing further information about World Book Night and a link to the survey, 

to be handed out with or inside of World Book Night books. It is not clear exactly how many 

organisations made use of these bookmarks this year, but link tracking demonstrates that at least 

some recipients accessed the survey through its promotion on the bookmark. As a result, we 

recommend continuing this method of survey promotion as a way of both making explicit the gifted 

book’s connection to World Book Night and potentially increasing evaluation response rates, 

thereby gaining a fuller picture of the impact on recipients. 

In addition to the book gifting and recipient surveys, The Reading Agency also distributed surveys 

following the World Book Night virtual events, including Kazuo Ishiguro in conversation with Kate 

Mosse, the #ReadingHour, and World Book Night presents: Books to Make You Smile, hosted by 

Sandi Toksvig, and to audiobook recipients. The World Book Night events survey received 48 

responses and the audiobook recipient survey received 45 responses. 

Additional details regarding methodology are noted in the following sections of this report as 

appropriate. Throughout the report, percentages are rounded to the nearest whole number. Due to 

rounding of numbers, totals may not add up to 100%. All quotes are presented verbatim as written, 

retaining the author’s original language and capitalisation. 
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4. Programme Overview   

 

Important facts and headlines for the World Book Night 2021 programme include: 

• The partnership between The Reading Agency and Specsavers increased the reach of World 

Book Night across different aspects of the campaign, including the giveaway, events and 

marketing. 

o The number of books gifted during the national giveaway was doubled, the number 

of national celebratory events tripled, and the marketing campaign substantially 

widened in both traditional and social media as a result of the partnership. 

• The booklist was themed ‘Books to Make you Smile’ and publishers were asked to submit 

titles that would bring joy to readers during a difficult year. 

• 101,120 books were donated and distributed for World Book Night 2021, comprised of 

publisher donations of 23 titles from a range of fiction and non-fiction, including books for 

both adults and young adults. 

o 49,120 books were donated by publishers 

o 52,000 copies of Stories to Make You Smile, a specially commissioned collection of 

short stories in partnership with Specsavers, were included in the giveaway 

o 6,000 copies were available as audiobook downloads 

o Five of the titles were aimed at Young Adults 

• Publishers donated between 960 and 10,000 print copies of each book to be distributed to 

organisations 

• 2,000 copies of each audiobook were made available for individuals to download 

• A range of authors were chosen, and publishers were asked to consider diversity when 

submitting their choices.  

• In partnership with Specsavers, The Reading Agency commissioned a collection of short 

stories – Stories to Make You Smile –published by Simon & Schuster. An additional 52,000 

copies of this book were included in the giveaway, and it was made available as a free e-

book and audiobook download from 23 April. 20,000 free downloads were made during the 

first three months.  

• Applications were received from 1,293 organisations across the UK and Ireland to receive 

the books. 738 were successful in being allocated copies to distribute, including schools, 

prisons, hospitals, homeless shelters and public libraries, among other organisation types 

• Books were delivered in early April with organisations encouraged to distribute their books 

on or around 23 April if safe to do and possible within local guidance. If organisations were 

not able to distribute their books in April, they could store them for later in the year. 
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• A survey was commissioned to research the benefits of reading and re-reading on mental 

health, in line with the theme ‘Books to Make You Smile’.  

o The survey found that 35% of people find happiness in re-reading books and 54% of 

people have re-read at least one book in the last 12 months, with young people (18-

24) more likely to re-read, and to feel happy re-reading. 

• A large-scale social media campaign was launched, focusing on the ‘Reading Hour’ at 7pm on 

23 April, when everyone was encouraged to read in any way they want. 

o #ReadingHour had an estimated social media reach of 6.2 million with over 3,800 

mentions alone. 

• Sandi Toksvig was the campaign’s lead ambassador, promoting World Book Night on social 

media and hosting one of the evening’s events. 

• Two events were hosted by The British Library on the evening of 23 April: ‘Kazuo Ishiguro in 

conversation with Kate Mosse’, and ‘World Book Night presents: Books To Make You Smile’ 

hosted by Sandi Toksvig, featuring David Nicholls, Bolu Babalola and Jamie Byng.  

o The events saw almost 5,000 people watching the two livestreamed interviews.   

  

5. Partnership with Specsavers 
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The Reading Agency partnered with Specsavers for World Book Night 2021, providing both 

organisations with new opportunities to connect with a diverse range of people. As local 

communities continued to be impacted by the Covid-19 pandemic, many people turned to reading 

to pass the time and help with feelings of isolation and manage stress.1 Specsavers, a popular high-

street brand with a strong interest in literacy and reading, was a perfect fit to partner with The 

Reading Agency for World Book Night and encourage more people to pick up a book, reach the 

audiences who most needed support, and convert more non-readers to readers.  

 

Support from Specsavers allowed The Reading Agency to publish Stories to Make You Smile, a 

bespoke print book with free digital access, thereby dramatically increasing the number of people 

receiving a book as part of World Book Night. Through the print publication of this title, the number 

of books donated in the national giveaway was doubled, enabling The Reading Agency to reach more 

of our target audiences, including vulnerable and isolated people, young adults, people with mental 

health needs. The free e-book and audiobook have also ensured that the campaign has a legacy and 

longevity past April 2021, helping us to continue our vital work in tackling life’s big challenges 

through the proven power of reading. 

The high profile of both organisations attracted interest from press, support from lead ambassador 

Sandi Toksvig and increased the exposure of the online events and Stories to Make You Smile, as well 

as reach on social media platforms. Collaborative marketing across digital platforms, in-person 

activity and branding further raised the profile of the campaign, involving Specsavers customers and 

the general public.  

 

To promote the partnership between World Book Night and 

Specsavers, a lock-up logo was created and shared across all 

marketing content and materials. The lock-up logo ensured that 

both well-known brands stood out, creating a strong and clear 

partnership brand. The shooting star used the green from the 

Specsavers logo to create unity between the two logos, playing 

on the World Book Night moon motif.  

 

The logo was featured on: 

• The World Book Night website and e-newsletter 

• The Reading Agency website and e-newsletter 

• All social media assets including template assets shared 

with The Reading Agency’s partners 

• The front cover and opening pages of Stories to Make You 

Smile. The book also contained an advertorial page from 

Specsavers 

• The Reading Agency Bookshop.org affiliate page 

• The World Book Night Bookshop.org affiliate page 

• British Library events, including: 

o Event pages on the British Library website 

o Holding slides before the events 

o Animations played during the Books to Make You Smile event 

 
1 Nielson Book (2020), Reading Increases during lockdown 

 

https://nielsenbook.co.uk/wp-content/uploads/sites/4/2020/05/Press-Release_Covid-Tracker_wave-1-1.pdf
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o A screen displayed by the speakers during the Books to Make You Smile event 

o Shared with press for articles and features 

 

6. World Book Night’s 10th anniversary 
 

2021 marked 10 years since the first World Book Night celebration in 2011. This offered a chance to 

reflect on the previous years and promote the books that have featured on past booklists. A ‘Find a 

Book’ page was added to the World Book Night website, allowing the public to select the categories 

of books they are interested in and be shown the relevant titles from 10 years of booklists. This page 

was launched in March 2021, and from launch until the end of April received 2,304 views. This page 

remains on the website and will continue to have new titles added.  

 

 

In addition, 10th anniversary messaging was included in all World Book Night communications, and 

the ‘Books to Make You Smile’ event opened with sharing the history of the campaign and the 

reasons for its importance with World Book Night founder Jamie Byng.  
 

9. Events 

A programme of events on the evening of 23 April gave the public different opportunities to get 

involved, with World Book Night celebrated throughout the evening. Reading Hour, a popular virtual 

event launched successfully in 2020, was held again in 2021. Two events, live streamed by The 

British Library, preceded and followed the Reading Hour. The events were available for people to 

watch for free by registering in advance, and the British Library’s Living Knowledge Network 

promoted the events through their network of libraries across the UK.  

Programme of events 

6-7pm: Kazuo Ishiguro in conversation with Kate Mosse (live streamed by the British Library) 

The ‘Find a Book’ page on the World Book Night website 



   
 

10 
 

We were delighted to welcome Nobel Prize winner and previous World Book Night author 

Kazuo Ishiguro to discuss his most recent book Klara and the Sun with author Kate Mosse.  

7-8pm: Reading Hour 

Piloted in 2020 to great success, the Reading Hour invites everyone to dedicate time to 

reading, setting aside that hour to read whatever they want, however they want. They could 

also spend the hour discussing books with a friend, holding a book club meeting, or hosting a 

World Book Night event. Everyone was encouraged to share their activity online using 

#ReadingHour. 

8-9pm: Books to Make You Smile (live streamed by the British Library) 

Hosted by World Book Night 2021 ambassador Sandi Toksvig in conversation with authors 

David Nicholls and Bolu Babalola and World Book Night founder Jamie Byng, this event was 

a celebration of the power of reading and the impact that books have on people’s lives.  

 

 

The two events streamed by the British Library had a combined total of 4,948 unique page views for 

those who watched live on the night and in the 48-hour catch-up period following.  

 
Distribution of unique pageviews across the world. Image created using Google My Maps. 
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Feedback 

Feedback was collected from event attendees to understand their experience of the virtual activities. 

The survey was promoted following World Book Night and open from 23 April for six weeks. Forty-

eight people responded to the feedback survey. Due to the low number of responses, the following 

findings do not represent the views of all event attendees or participants, but they give an indication 

of the positive experiences of those taking part in the World Book Night celebrations. 

Attendees were asked to indicate, using a slider (with 0 being strongly disagree and 1 being strongly 

agree), what they thought about the event or events they attended. The responses were very positive, 

as the majority of respondents agreed or strongly agreed that the World Book Night event or events 

they attended were easy to take part in (95%), that they had a good time (98%) and would take part 

in something like this again (100%). Respondents agreed or strongly agreed that the event/s were 

thought provoking (100%), absorbing and held their attention (97%), an interesting idea (91%), as well 

as relevant to today’s world (92%). The organisation of the events were also well received, with 97% 

agreeing that they were well thought through and put together and 70% that the events were different 

to things they had experienced before. 83% of respondents agreed that they felt motivated to do more 

creative things in the future and three-quarters (75%) said that they felt connected to other people as 

a result of attending the event/s.  

Overall, a critical theme that emerged from the qualitative feedback from respondents who attended 

any of the World Book Night events was that they were able to connect with others, using reading as 

a catalyst to do so.  

Got me out of the feeling of isolation which has been a factor these past months and made me 

feel part of the world of books and writers again —Female, 80, attended all World Book Night 

events 

The majority of people who responded to the survey read for pleasure every day (83%) and 13% read 

once a week or more, demonstrating the ways World Book Night reaches a range of audiences. Those 

attending virtual events celebrating books and reading tend to be more frequent or regular readers, 

while those targeted by World Book Night’s book gifting efforts are those who don’t regularly read or 

lack access to books and reading. 

The following sub-sections explore in greater detail the survey responses specific to each of the three 

World Book Night events: Kazuo Ishiguro in conversation with Kate Mosse; Reading Hour; and World 

Book Night presents: Books to Make You Smile, hosted by Sandi Toksvig. 

Kazuo Ishiguro in conversation with Kate Mosse 
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Over two in five (42%) respondents who attended the Kazuo Ishiguro in conversation with Kate Mosse 

event reported that they planned to buy or borrow a copy of Klara and the Sun, while 13% had already 

bought the book and 13% had already borrowed a copy from the library.  

When asked what they enjoyed most about the event, the respondents noted a great enthusiasm for 

the writers and speakers themselves as well as the informal aspect and relaxed nature of the event.   

This event was exactly what I expected from these two stellar writers. It was such a treat.  

—Female, 44, attended Kazuo Ishiguro in conversation with Kate Mosse and the Reading Hour 

The fact that it was a real conversation between authors and not an interview. It was wonderful 

to see Kate Mosse and Kazuo Ishiguro so relaxed and both seeming to really enjoy the session  

—Female, 65, attended Kazuo Ishiguro in conversation with Kate Mosse and the Reading Hour 

Another common theme to emerge from the feedback was that people enjoyed the depth of the 

conversation, discovering how these two writers explore their topics and the focus on reading habits 

and attitudes. 

Really interesting exploration of reading and what it means to us —Female, 63, attended Kazuo 

Ishiguro in conversation with Kate Mosse and the Reading Hour 

The way both authors described how they researched for their books —Female, 63, attended 

Kazuo Ishiguro in conversation with Kate Mosse 

It was a reason to stop and enjoy a book loved the talks, able to watch at home and give me a 

new outlook on what I am reading at the moment and how the past year has altered my reading 

habits —Female, 56, attended all World Book Night events 

Attendees were also asked about their experience of the World Book Night event and what it meant 

to them. A large proportion of respondents indicated that they enjoyed being part of an event where 

they were able to connect with others based on their shared love for reading.  

It was good to see reading books in the front light again —Male, 42, attended all World Book 

Night events 

Felt good to be part of a community of readers sharing enthusiasm for books —Female, 63, 

attended Kazuo Ishiguro in conversation with Kate Mosse and the Reading Hour 

Ultimately, the event was very well received, with one respondent noting the important focus on not 

only reading, but also libraries and bookshops: 

I felt the 10th year celebration of world book night was an excellent idea and highlighted how they 

are still promoting reading to non-readers. I particularly enjoyed the discussion between Kazuo 

Ishiguro and Kate Mosse which touched on the importance of libraries and 2nd hand bookshops, 

as well as encouraging people to have the confidence to choose for themselves which books to 

read rather than the current favourites. —Female, 65, attended all World Book Night events 

Reading Hour 

Many individuals took part in World Book Night virtual activity through the Reading Hour and 

through activities run by organisations. We asked participants to describe what they did during their 

Reading Hour; while specific activity varied widely and overlapped in many ways, many people read 

by themselves or with others, whilst some used the Reading Hour as an opportunity to read with 

their family or to talk to their family about books and a shared love of reading. 
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Read a bit of my current book, spoke to my mum about reading —Female, 31, attended all World 

Book Night events 

Read books with my family —Male, 37, attended the Reading Hour and World Book Night 

presents: Books to Make You Smile, hosted by Sandi Toksvig 

The Reading Hour provided some respondents with a time for them to relax and to focus on reading. 

One person demonstrated how Reading Hour could be creatively incorporated into any daily routine 

– even cooking.  

Set time aside so I would have no distractions, so I could just sit and read a fiction book. The book 

I chose to read was ‘The Paris Library’. —Female, 30, attended the Reading Hour and World Book 

Night presents: Books to Make You Smile, hosted by Sandi Toksvig 

I had a glass of wine and read my current book The Authenticity Project —Female, 57, attended 

all World Book Night events 

We read a recipe book and cooked the recipe —Female, 35, attended all World Book Night events 

Finally, some respondents also reported using the topics covered in the World Book Night event/s as 

a conversation starter, either with their families or with reading groups they belonged to. 

Talked to family about the previous hour’s conversation between Kazuo Ishiguro and Kate Mosse; 

drank wine and continued reading “where the crawdads sing” by delia Owens! —Female, 53, 

attended all World Book Night events 

Our Book Club – the Northfields Community Library Book Club – agreed to read for an hour and 

then we met for our monthly meeting to discuss Klara and The Sun —Female, 65, attended Kazuo 

Ishiguro in conversation with Kate Mosse and the Reading Hour 

When asked about their experience of World Book Night and what it meant to them, many 

responding Reading Hour attendees reported feeling connected to others, despite the nature of the 

virtual event and very personal activity associated with the Reading Hour. This suggests that the 

Reading Hour and other World Book Night events helped create a shared sense of purpose and 

belonging through a dedicated time to focus on anything to do with reading and talking about books.  

I thoroughly enjoyed the reading hour. It made me feel connected to other readers, even though 

I was participating alone. —Female, 62, attended the Reading Hour 

Just made me realise I was not alone. While I was reading there was someone else doing the 

same thing at the same time so made me relaxed and at ease. —Female, 55, attended the 

Reading Hour 

I haven’t attended any other virtual author events throughout lockdown but because this evening 

was dedicated to reading, I felt more focus and purpose in taking part —Male, 55, attended all 

World Book Night events 
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World Book Night presents: Books to Make You Smile 

 
Feedback for World Book Night presents: Books to Make You Smile was overwhelmingly positive, 

outlining the brilliant guests and presenters, the engaging content as well as the importance of the 

theme and book. Survey respondents engaged closely with the featured book, Stories to Make You  

Smile, with 42% having already bought a copy by the time they responded to the survey, and an 

additional 24% reported that they planned to buy the book or borrow a copy from the library. 

Respondents were asked about what they enjoyed most about the event. Enthusiasm for the relaxed 

nature and the positive atmosphere were frequently noted, with 97% of respondents who attended 

World Book Night presents: Books to Make You Smile, agreeing that the event was well thought 

through and put together and 100% reporting that they had a good time. 

It was very informal and down to earth. It didn’t seem scripted yet everyone had interesting, 

different comments and points of view. —Female, 53, attended World Book Night presents: Books 

to Make You Smile, hosted by Sandi Toksvig 

100% of respondents indicated that the event was thought-provoking, reflected in respondents’ 

enthusiasm for the range of presenters as well as being introduced to new authors, work they were 

not familiar with and new perspectives. 

Hearing from authors whose work I haven’t read. I now want to read Bolu Babalola’s books. The 

conversation was broad ranging and introduced ideas I hadn’t considered. Sandi Toksvig is a great 

host and made the conversation feel relatable —Female, 35, attended all World Book Night 

events 

Engaging questions, good interactions, wrote down some books to look up too. —Female, 40, 

attended World Book Night presents: Stories to Make You Smile, hosted by Sandi Toksvig 

The respondent feedback repeatedly noted that the great appeal of this event was its uplifting 

theme following a difficult year. One attendee reported that the casual but informative 

conversations about reading had helped her to relax at the end of her working week – reminding her 

of the joys of reading and talking about reading with others.  

It meant a lot to me because at the end of a long, hard week at work, dealing with pandemic-

related difficulties, it was incredibly uplifting to be reminded about the joy of books and reading 

– even though I didn’t think I needed reminding as reading a book is one of my main interests 

and what I am known to enjoy and encourage others to do all the time. I was thrilled by the 
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sense of shared enthusiasm listening to the impressive panellists. I felt I learned information 

from the event – particularly from Jamie Byng. I will continue to follow the work of The Reading 

Agency and other reading charities and look forward to WBN next year. Thank you very much to 

all concerned.  —Female, 48, attended World Book Night presents: Stories to Make You Smile, 

hosted by Sandi Toksvig 

In addition, Specsavers’ involvement in World Book Night 2021, which included branding on screen 

throughout the event, prompted one third (33%) of respondents to consider getting their sight or 

hearing tested to ensure that they can keep enjoying stories, showing the wider impact of reaching 

the public through World Book Night events. 

Recommendations for future events 

When asked how the World Book Night events schedule might be improved, many respondents noted 
that they enjoyed the virtual events and that they would welcome the continuation of these in the 
future, highlighting the ways virtual delivery offers access to events that some may not otherwise have 
been able to attend. 

Please keep virtual events even when lockdown restrictions are lifted. —Female, 53, attended all 

World Book Night events 

For people who can’t get together for whatever reason, the online event would be perfect in 

future. Good to hear voices that are not our own! —Female, 58, attended World Book Night 

presents: Books to Make You Smile, hosted by Sandi Toksvig 

I think virtual events or physical events that are also available digitally would be welcome in future 

programming. —Male, 55, attended all World Book Night events 

Other recommendations included more books for young people and more group discussions, but 

overall the feedback was very positive – with one respondent indicating that they didn’t want the 

night to end.  

The division  of activities was nice, allowing a break from the screen. I would have liked there to 

be more activities later, a reading or “good night story”. I wasn’t ready for the event to end when 

it did. However, this could also be a good thing! —Female, 35, attended all World Book Night 

events 

 

8. Stories to Make You Smile 

In partnership with Specsavers, The Reading Agency commissioned a 

collection of 10 short stories written by bestselling authors entitled 

Stories to Make You Smile. Edited by Fanny Blake and published by Simon 

& Schuster, the stories were written by Jenny Eclair, Katie Fforde, 

Veronica Henry, Rachel Hore, Vaseem Khan, Dorothy Koomson, Helen 

Lederer, Richard Madeley, Eva Verde and Mark Watson. 52,000 copies of 

the book were printed and distributed as part of the national giveaway, 

with 3,000 copies available for Specsavers stores to order.  

The book was also made available for the public to download as a free e-

book and audiobook from 23 April. The audiobook was read by Adjoa 

Andoh, Samantha Bond, Hugh Bonneville and Madhav Sharma. The e-

book entered the Amazon Kindle Store’s Top 100 Free Chart at #44 on 23 April and rose to #15 by 24 
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April. As of mid-August 2021, the book had been downloaded 20,929 times (16,288 e-books and 

4,641 audiobooks) and had 510 global ratings with an average of 3.9 out 5 stars on Amazon, and 357 

ratings with an average of 3.39 out of 5 stars and 51 reviews on Goodreads.  

A selection of excerpts from reviews are highlighted below: 

I liked all the different stories. Some were a bit sad but with some humour thrown in. I would 

definitely recommend this book to my friends, and I will also look for stories by some of the 

authors. Plus the bonus of not having to pay for the kindle version —Amazon reviewer, 24 

April 2021 

A good collection of short stories. The stories do make you smile (& reflect). There are a few 

that I would look out for their novels. —Amazon reviewer, 19 May 2021 

I chose this item as, let's face it, we all need a little light-hearted reading to make us smile at 

the moment. Could dip in and out of it quite easily as the stories are all fairly short. 

Completed it quickly as I found myself wanting to read ‘just one more’. It was very enjoyable, 

some of the authors were familiar to me but it has helpfully introduced me to some new 

names, too. Would recommend. 

—Amazon reviewer, 27 June 2021 

When I saw this collection of small stories was free on kindle for World Book Night, of course 

I downloaded it straight away! I read it one day, it was perfect to pick up in between things 

during the day as each story only took about 5 minutes to read. From family drama to single 

mothers helping each other out, an interview gone wrong, blind dates and retail therapy. 

This collection has got a bit of everything for everyone. I had only read books by one of the 10 

authors before (Dorothy Koomson), but I had heard of quite a few of them already. I love 

collections like these as it gives you an opportunity to get a snapshot of what an author’s 

writing is like, and I really enjoyed these! If I had to choose, I’d say that Behind My Fat Back, 

The First Birthday Party and Blind Justice were my favourites. I know, I didn’t really narrow it 

down choosing 3 out of 10 books 🤦🏻♀️😂 I’d definitely recommend this little read; it’ll be 

perfect for if you’re in a bit of a reading slump and want something short and sweet to help 

get you out of it! —Goodreads reviewer, 10 May 2021 
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Influencer event 

Organised by Beattie, ‘bookstagrammers’ (with follower numbers ranging from 12k to 93k) were 

invited to attend an online event with Fanny Blake and Jenny Eclair. Attendees were sent a box 

ahead of the meeting containing a copy of the book, reading accessories, treats and a Specsavers 

voucher. The speakers talked about the process of putting together the book and guests were able 

to ask about writing. Following the event, attendees were invited to write the beginning of a short 

story that was judged by Fanny Blake with winners each receiving a set of the books from the World 

Book Night booklist. The guests were also encouraged to share their experience with their followers, 

with many sharing posts and Instagram stories featuring unboxing videos and images from the event 

(images courtesy Beattie). 
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Stories to Make You Smile Giveaway 

52,000 printed copies of Stories to Make You Smile were distributed to 451 organisations as part of 

the World Book Night giveaway to reach people who don’t regularly read for pleasure or have access 

to books of their own. These included: 

• 4 youth centres/projects (16+) 

• 8 care homes 

• 12 family learning projects 

• 13 social and supported housing projects 

• 13 homeless centres or hostels 

• 20 literacy and learning support 

organisations 

• 31 prison and/or young offenders 

institutions 

• 40 colleges 

• 53 hospitals or health centres 

• 74 public libraries 

• 183 other, e.g. arts organisation or 

charity 

 

Of the 1,200+ organisations that applied to receive World Book Night books, 855 placed Stories to 

Make You Smile in their top 5 title selection, making it the most popular title on the list.  

When applying to receive books, organisations were asked to share why they should receive books, 

with a particular emphasis on how they can reach our target audiences. Selected excerpts from 

these applications are highlighted below, demonstrating the range and creativity of organisations’ 

approaches to reaching these target groups: 

We are a day centre for people who are homeless or at risk of homelessness. During this 

pandemic, we have remained open (while having to restrict access to the building), giving our 

clients daily sandwich packs and hot lunches or weekly food hampers depending on their 

needs. We have also been sending hot meals to the homeless people who have been housed 

in local hotels during lockdown. By popping a book in one of the sets of weekly hampers and 

sending one for each person in the hotel, we could easily reach the target of 80 books 

distributed – and most of our clients rarely if ever read a book. With little else to do and 

nowhere to go, this book could be the one that sets some of them off on a lifetime's reading 

journey! —A successful application to receive Stories to Make You Smile 

Following a year of Covid-stress, staff and students need to re-discover reading for leisure, 

escaping into a good book. Some staff have lower literacy skills; others are trying to improve 

their English, having recently arrived from abroad. They are not people who traditionally buy 

books, borrow from libraries or read for pleasure. By promoting through the Health Libraries 

and the International Nurses team in particular, we hope to break that barrier and instil a 

love of reading. We aim to promote leisure reading to a wider hospital audience, with 

competitions and opportunities for staff to join the Health Library. —A successful application 

to receive Stories to Make You Smile 

WHCA is a very busy Community Centre based in an area of South Birmingham with a very 

high level of social deprivation and low literacy levels. The local Library was closed in 2014 

Distribution of Stories to Make You Smile across the UK 
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and never replaced. The Centre is used by over 600 people per week many of whom are 

socially isolated and rely on the Centre for a variety of reasons e.g. information, help, social 

activities. The WBN books would be a fantastic opportunity to kick-start or encourage a love 

of reading for pleasure. —A successful application to receive Stories to Make You Smile 

The World Book Night giveaway is discussed in greater detail in Sections 13 through 17 below. 

10. News Coverage 

Media coverage ran from the World Book Night launch on 3 December 2020 through to World Book 

Night itself on 23 April 2021.  

Different aspects of the campaign were covered including:  

• Promotion of the booklist 

• Announcement and publication of Stories to Make You Smile 

• Event announcement, in particular mentioning Sandi Toksvig, Kazuo Ishiguro and Kate 

Mosse 

• Interviews with authors featuring on the booklist including Pam Ayres, Richard Madeley and 

Mohsin Zaidi 

Press coverage from the consumer campaign with Midas PR received 312 pieces of coverage, 

including 220+ online news mentions. 100 pieces of coverage fell between 15 April and 27 April 

2021. World Book Night was covered in 220+ regional outlets, 14 national and 22 lifestyle pieces, 

giving an estimated media reach of 193,094,741.2 Specsavers was mentioned in 157 pieces in total, 

with an estimated reach of 65,056,472.  

 

 

 

 

 

 

 

 

 

 
2 Media reach data here is combined from 191,919,497 (data collected from Midas PR) and 1,175,244 

(additional reach from Specsavers). Media reach refers to the number of unique visitors to the source each 

month. It is a way to measure the most popular sites. Reach is calculated two ways and is dependent on the 

type of publication. The reach number for online sources is calculated by the number of the unique visitors 

going to a particular website. The reach number for print sources is calculated by the circulation of the 

publication. Note: Reach is not provided for every online news site nor print publication. 

 

Stories to Make You Smile 

in Yours Magazine Life Magazines 



   
 

20 
 

Media highlights included:  

• Adjoa Andoh interviewed on Sky News  

• Richard Madeley interviewed for the Metro in their ‘Sixty Seconds’ slot in print and online, 

picked up by 13 outlets 

• Mohsin Zaidi interviewed by Monocle Radio 

• Line-up announcement covered by PA Media and syndicated to 93 regional outlets, as well 

as Yahoo! UK and Ireland, MSN UK, AOL UK and The Irish News, Asian Voice, Asian World 

News and more 

• Mentions of World Book Night on 14 regional BBC Radio stations 

• THE GLOSS magazine ran a round-up of what their editors were reading on World Book 

Night 

• Stories to Make You Smile included in Yours magazine ‘Don’t Miss’ section 

PR Survey 

A survey was commissioned asking over 1,500 members of the public about re-reading their 

favourite books, highlighting the benefits of reading on mental health to fit with the theme ‘Books to 

Make You Smile’. Key findings of the survey include: 

• Over 1 in 3 (35%) of people find happiness in re-reading books 

• 54% of people have re-read at least one book in the last 12 months 

• Young people (18-24) are more likely to re-read, and to feel happy re-reading 

• Crime, sci-fi and memoirs among the most re-read genres 

• People revisit books for comfort, relaxation, escapism, (re)discover, familiarity 

 

 

 

Adjoa Andoh on Sky News 
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11. Industry engagement 

a) Waterstones 

World Book Night was featured on the Waterstones website from 23 April for a week, directing 

customers to view and purchase the titles on the World Book Night booklist. There were 27k 

pageviews on 23 April alone.  

Waterstones featured a World Book Night prize draw for their Plus customers, giving them the 

opportunity to win a full set of the 

World Book Night booklist for 

themselves, and to select a local 

organisation to also receive a set of 

the booklist. The winner chose a 

local school to receive the books. 

The Plus Prize email was sent to 

696k people with an open rate of 

34.35% and a click through rate of 

3.78% (the highest click through 

rate of 2021 so far). 13,935 people 

entered the prize draw, double the 

average of 7k.  

Waterstones also supported World 

Book Night and the Reading Hour on 

social media, with posts seeing a 

combined reach of 25,810, 308 

engagements and 268 link clicks.  

Richard Madeley in Metro 
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b) Bookshop.org 

We worked with Bookshop.org, a new online retailer that launched to 

great success in November 2020, to promote the World Book Night 

booklist and authors to Bookshop.org customers. An affiliate shop page 

was set up exclusively for World Book Night featuring the 2021 booklist 

and curated booklists of recommendations from Nina Stibbe, Beth 

O’Leary and Mohsin Zaidi. The affiliate page received 666 views. 

A World Book Night banner featured in a Bookshop.org weekly 

newsletter sent to 195k subscribers.  

c) Libraries 

Libraries across the country were encouraged to use World Book Night 

as an opportunity to promote their services, in particular as many 

buildings were re-opening following lockdown in the preceding weeks. 

Many libraries promoted the booklist (and featured authors’ other 

titles) as available to borrow both in-print and digitally, and library 

suppliers ensured that titles were available for libraries to purchase.  

Overview of library activities 

In total, 67 public libraries responded to a feedback survey for World 

Book Night organisational givers. Well over half of respondents had already been a World Book 

Night giver more than once before (58%), whilst 19% reported that this was their first year as a giver.  

Almost half of public libraries who responded to the survey (49%) indicated that they organised their 

own World Book Night activity or event. Many endorsed the event online, using it as an opportunity 

to promote a shared love of reading, asking people to share what they had been reading during their 

#ReadingHour and promoting reading through online pictures and posts about what staff were 

reading. Others used the event as an opportunity to promote both their library and their books 

through social media posts.  

We used this to promote the 

various different types of books 

we have available —Merton 

Libraries, gave Stories to Make 

You Smile 

We produced an online video of 

staff members talking about 

books that make them smile 

 —Isle of Wight Library Service, 

gave Stories to Make You Smile 

We asked people to share what 
they were reading during the 
Reading Hour on our social media 
channels. —Hull Libraries, gave 
Up in the Attic 

 

A World Book Night display at Hammersmith 

Library 
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We screened the event live in the library to seated visitors and also shared the events with 
our followers online. We also publicised #ReadingHour with some images of our library staff 
and what they were reading for those 60 minutes. —Jersey Library, gave Ask a Footballer 
 
We promoted World Book Night on our library social media and we also invited library staff 

to take a photograph with their favourite World Book Night books. The staff loved doing this 

and there were lots of likes and retweets on Twitter. —Staffordshire County Council, 

Libraries and Arts, gave Stories to Make You Smile 

Other library respondents ran discussion sessions and book groups, in which people were able to 

talk about reading, books and stories, but also other important issues such as wellbeing. There was a 

very positive response, with some people signing up to further talks and activities, and other 

libraries deciding to run repeat sessions due to growing popularity.  

Discussion sessions about reading, the stories, the authors, connecting with the relevant 

situations, what did you like to read when younger, demonstration on how to join the library 

online and access all the digital resources. Promoted author talk we had the following week 

and I noticed 2 of the names actually registered to attend and 1 of them sent me an email to 

say they thoroughly enjoyed the talk. —Live Life Aberdeenshire, gave Stories to Make You 

Smile) 

We held a virtual reading hour via Teams – our attendees read in silence for 20 mins then we 

talked about books – what we were reading, what we liked/didn’t like etc. This was 

successful so we are doing it again this month and next to see if there is continued interest.  

—Warwickshire Libraries, gave The Midnight Library 

Other public libraries integrated World Book Night into activities they were already running and 

engaged with local communities in different ways, raising the profile of the library itself as well as 

World Book Night.  

We run regular ‘Tea and tales’ events at various care homes where we read out short stories 

and so tied in the giveaway with an event at a local Alzheimers support group. 

 —GuilleAllès Library, Guernsey, gave Stories to Make You Smile 

We organised a giveaway event in a shopping centre. It went well. We also promoted the 

World Book Night virtual event through our social media. —Northamptonshire Libraries and 

Information Service, gave Stories to Make You Smile 

We organised a walk down Orwell County Park and a storyteller and we visited a secondary 

school who posted on their social media pages. —Merton Libraries, gave Stories to Make You 

Smile 

We went into the community to give our books away, and to talk to people about libraries 

and reading (All socially distanced). —Doncaster Libraries, gave Stories to Make You Smile 

Some library respondents also organised author visits and talks celebrating World Book Night that 

were either live or pre-recorded and posted online. Other creative activities and events included an 

online quiz, a cook-along, a ‘cupcake and bubbles evening’ and a Facebook Live event for a book 

café. One library ran themed posts all week and asked people for their reasons to be cheerful in 

exchange for a copy of the book Stories to Make You Smile.  
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12. Online Engagement (December 2020-April 2021) 

Social media played a key role in World Book Night 2021 to share news about the campaign and 

engage the public.  

As noted in Section 7: Events, in 2021 we built on the successes of the Reading Hour pilot in 2020. 

Taking place at 7-8 p.m. on 23 April, the Reading Hour aims to encourage everyone to dedicate time 

to reading. This can be alone or with others and is open to all ages. People can listen to audiobooks, 

hold a reading group meeting, or do any other reading-related activity. They are encouraged to 

share their activity online using #ReadingHour. The Reading Hour was promoted online in the lead-

up to 23 April, and on the day itself we engaged online with people by asking how they would be 

spending their hour, including what book makes them smile to tie with the 2021 theme.  

Sandi Toksvig, World Book Night’s lead ambassador, was engaged with World Book Night on social 

media from 1-23 April, regularly sharing information about the campaign and British Library event. 

She filmed a series of short videos for Specsavers about her reading habits and tips, encouraging 

people to download Stories to Make You Smile and get involved on the day. 
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Social media statistics 

Social media figures from our channels between December 2020 (World Book Night launch) and 

April 2021 are as follows: 

Twitter engagements (@WorldBookNight and @readingagency): 26,888 

Twitter impressions: 2,482,732 

Facebook engagements (@WorldBookNight and @readingagency): 10,193 

Facebook reach: 535,598 

Instagram engagements (@readingagency, posts and stories): 1,407 

Instagram reach: 28,509 

Instagram impressions: 29,927 

#WorldBookNight and #ReadingHour 

#WorldBookNight trended at #8 in the UK throughout the day and had an estimated social media 

reach of 9.6 million with over 6,200 mentions.3  

#ReadingHour had an estimated social media reach of 6.2 million with over 3,800 mentions.  

We received support on social media from a wide range of individuals and organisations including 

publishers, authors, libraries and bookshops. Organisations including BBC, DCMS, Samaritans, World 

Book Day UK, Edinburgh International Book Festival and many more supported the campaign online.  

Website statistics 

Between December 2020 and April 2021, worldbooknight.org had 214,863 pageviews including 

166,761 unique page views. 23 April was the most popular day with 14,510 pageviews. 

 

13. Organisations Participating in Gifting and Events   
 

The 101,120 print books were allocated to a total of 738 organisations across the UK and Ireland 

including: 
• 10 care homes 

• 10 youth centres/projects (16+) 

• 15 family learning projects  

• 15 social and supported housing projects 

• 18 homeless centres or hostels 

• 44 literacy and learning support organisations 

• 53 prisons and/or young offenders institutions 

• 76 hospitals or health centres 

• 78 colleges  

• 130 public library authorities  

• 289 other organisations, e.g., arts organisation or charity 

 
3 Hashtag reach data collected 1 March-22 May 2021. 
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These organisations were chosen from over 1,200 applications, as they best demonstrated how they 

would reach people who do not regularly read for pleasure or have access to books of their own. Of 

the successful organisations, 341 had not previously received books as part of the World Book Night 

giveaway and 426 were planning to hold an event or activity around their giveaway to further 

encourage reading. Organisations were allocated boxes of either 80 or 160 copies (depending on 

their size) of a single title to give to their users along with supporting resources and guidance.   

 

    

 

 

 

 

 

 

 

 

 

Organisations were instructed that if they were not able to distribute their books on or around 23 

April due to Covid restrictions, they could store them to give away later in 2021.  

 

14. World Book Night gifting and events 

All organisations giving out books were contacted directly through emails and our newsletter and 

asked to complete a survey, evaluating their experience of taking part in World Book Night as a book 

gifter. The greatest number of respondents came from arts organisations, charities and ‘other’ 

organisations (42%), followed by public libraries (17%), hospital or health settings (15%), colleges 

(10%), prison and/or young offenders institutions (5%), literacy and learning support organisations 

Distribution across the UK and Channel Islands Distribution across England and Wales 

Distribution across Scotland Distribution across Greater London 
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(4%), and social and supported housing projects (3%). Most organisations taking part in the survey 

are repeat-givers, with 63% having taken part at least once before.4  

Organisations responded positively to taking part in World Book Night, with 91% rating their 

experience of being a giver as ‘excellent’ or ‘good’. Similarly, 88% of respondents felt that World 

Book Night was received ‘very well’ or ‘well’ in their organisation. 

This was echoed by qualitative responses, where a significant number of organisational givers 

mentioned the value of being part of a nationwide event that brings diverse groups and 

communities together to celebrate books and reading. 

While Covid restrictions and staff sickness continued to be a factor in organisations’ ability to run 

events and giveaways as planned, organisational givers overwhelmingly noted the positive impact 

their participation had both on their organisation and on their communities. In particular, 

respondents commented on the value of World Book Night in enabling them to connect with 

disengaged readers:  

Personally I am an avid reader. I have had a very tough life and reading has been a way I can 

escape but also the reason I have so much knowledge. I wanted to be able to help give that gift 

to some of the most damaged or vulnerable young people in our county. —NY Voice, gave We 

Are All Made of Molecules  

Staff and senior management at the school were thrilled by the engagement of the students 

participating as they were identified as weaker readers and the themes of the novel engaged 

them in reading for pleasure and this ethos is continuing now. —The Discovery Academy, gave 

We Are All Made of Molecules  

Many also commented on the ways World Book Night helped to reach groups that had been 

identified as vulnerable or struggling as a result of the 

pandemic, with some organisations using World Book Night as 

an opportunity to help support positive wellbeing or to create 

spaces for conversation between different groups:  

We have been running a campaign called Be connected 

throughout the pandemic. Anything that we could do to 

make staff and students feel more connected and less 

lonely was our aim. The book giveaway and the book club 

were really well received. I had some great interactions 

with staff and students during this time. —University of 

Stirling, gave A Dutiful Boy 

It was considered a unique opportunity that really 

benefits mental wellbeing of the recipients of the books. 

It lifted people’s spirits and was considered a wonderful 

celebration. —St. Peter & St. Paul Church, Rustington, 

gave Stories to Make You Smile 

Positively received and found a purpose beyond 

encouraging reading in some cases, it made isolated 

people feel thought of, disenfranchised young people 

 
4 This is higher than the total percentage of all organisations having taken part at least once before (46%). 

Copies of Faking Friends ready to be distributed at Bolton Libraries 
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given a responsibility and appreciation and sparked conversations. —Voluntary Action Orkney, 

gave We Are All Made of Molecules  

The choice of books was praised by both organisational givers and recipients, with many noting the 

particular value of books appropriate for a diverse range of audiences. A large number of 

organisations raised the significance of the book content in helping them to engage with recipients: 

We were able to share our books with the local UoB School and run a joint event with the year 

10 and year 12 pupils as well as our own students and staff at the University. The pupils 

responded to the book so well and it was a delight to use it as tool to discuss important issues of 

colonialism and racism in education. One of the boys at the school said it was the best book he’d 

ever read! —University of Birmingham, gave Taking Up Space: The Black Girl’s Manifesto for 

Change  

[The book] was so well received by our students. Many 16-18 year olds struggle with mental 

health and this was the most perfect book for them. Our students greatly appreciated it! —West 

Kent College, gave The Anxiety Survival Guide 

The book is the perfect book to give away to the mums who attend our organisation, to help 

them relax, unwind and have some ‘me’ time after their children have gone to bed, and also to 

encourage them to read. —3D Drumchapel, gave Sunshine and Sweet Peas in Nightingale 

Square 

The ability to use the book as an engagement tool was also the case for books on the list that took 

the form of short stories, essays, or cookbooks, which organisational givers commented on as key for 

reaching those who experience barriers to reading: 

Short stories are good for the prisoners, literacy levels are low and mental health is poor, so 

concentration limited. —HMP Nottingham, gave Stories to Make You Smile 

We are a mental health recovery centre and our clients have moderate/severe enduring mental 

health challenges which can be a barrier to reading, particularly with impaired concentration 

levels make novels challenging, so short stories are perfect. —Southdown, gave Stories to Make 

You Smile 

Our wellbeing projects are predominantly targeted to people who struggle to engage with 

creative activities, such as people who are rurally isolated, NEET (Not in Education, Employment 

or Training), in touch with mental health services, living in low-income areas and experiencing 

loneliness and isolation. A large number of recipients of the book were parents of young project 

participants living in low income areas. The collection of short stories were very well suited to 

them as an accessible reading activity that could be dipped in and out of and fitted in around 

their day. —HMM Arts Ltd., The Hive, gave Stories to Make You Smile 
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Organisational Givers: Events 

While most organisations created some form of visual display for their World Book Night giveaways, 

many also coupled their book gifting with independently organised celebratory events. Of 

responding organisations, 43% ran a formal event; the type and format of event varied widely but all 

retained the common thread of creating a space for people to come together and have 

conversations about books and 

reading.  

Due to the ongoing impact of 

Covid-19, most events were run 

virtually, either over Zoom or 

social media, and many 

organisations took the 

opportunity to hold interactive 

virtual events such as online 

reading groups, quizzes, and 

author visits. Some sites 

organised particular creative 

digital offerings, such as 

professional storytellers, live 

cook-alongs or book-themed 

fancy dress. Some organisations 

were able to hold in-person World Book Night events, 

including book displays, prize giveaways, creative writing 

competitions, picnics, afternoon teas and cooking events.  

 

Reach: Recipient Profile 

Organisations taking part in World Book Night across the UK 

reach a wide range of recipients through their work, 

including people with low literacy or who don’t regularly 

read for pleasure, people experiencing loneliness or social 

isolation, and those living with mental health conditions. 

The responses from organisations indicate that World Book 

Night’s aim of more closely reaching and engaging people 

who don’t regularly read is being achieved: 80% of 

respondents reported that all, most or some of their book 

recipients don’t already regularly read for pleasure.5 This 

was supported by findings from the recipient survey, where 

17% of respondents indicated that, before receiving their 

World Book Night book, they never or rarely (a couple times 

a year) read for pleasure. 

 
5 The remaining 20% of responding organisations indicated that they were ‘not sure’ about the existing reading 
frequency of their book recipients. 

Royal United Hospitals Bath hosted a book group after their giveaway 

Heywood Rotary Club visited local residents at home to 

distribute their copies of Where Are We Now? 
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While some organisations give out books on site, others take the books outside and into the wider 

community. In many cases, organisations specifically target groups whom research has found would 

benefit most from being gifted a book. The following groups were specifically targeted and reached 

by responding organisations in 2021: 

• People who don’t read for pleasure (62%) 

• People isolated or at risk of loneliness due to Covid-19 (47%) 

• People with mental health needs (43%) 

• Isolated and vulnerable older people (43%) 

• People with low literacy levels (36%) 

• Parents of school-age children (26%) 

• Students or secondary school pupils (17%) 

• New or expectant parents (12%) 

• People living with no fixed abode (10%) 

• Prisoners (6%) 

The importance of targeted giving was highlighted in qualitative responses as well, with many 

organisations commenting on the lasting impact of this approach: 

The free books allowed us to reach out to audiences that we would not normally be able to 

easily target, so it was a positive experience to be able to promote WBN and reading for 

pleasure to groups who may not have access to books on a regular basis. —North Ayrshire 

Council, gave Stories to Make You Smile 

We’ve targeted three demographics – students, teachers and parents – which we wouldn’t have 

done had [the book] been clearly geared towards [one] age range. […] I’d say it was a real 

positive. It has helped to shape our whole direction for next year. —Cambourne Village College, 

gave Taking Up Space: The Black Girl’s Manifesto for Change 

I am a passionate reader who works hard with primary aged children to instil a love of reading. 

World Book Night allows me to target the parents as well. If parents read at home, then children 

are more likely to. —Shakespeare Primary School, gave Stories to Make You Smile 

Together, these findings demonstrate that through World Book Night’s careful selection process and 

targeted organisational giving, The Reading Agency is reaching its goal of engaging people who don’t 

already regularly read for pleasure and are most in need of the wider benefits of reading. The impact 

this reach has on both organisations and book recipients will be discussed in the next section. 

 

15. Impact 

Data on the impact of World Book Night is collected from both organisational givers and recipients. 

The two sets of surveys strongly indicate that taking part in World Book Night has a positive impact 

on everyone involved, both those who give and receive books.  

The measurable impact discussed in the following sections offers indicative results rather than 

statistical significance due to the proportionally low response rate to the recipient survey (165 

respondents); however, qualitative responses coupled with recipient feedback provided by 

participating organisations offer a fuller picture of the impact of World Book Night on those who 

receive books, as well as the consistency of respondents’ experience year on year.  



   
 

31 
 

Four key impact themes emerged from our qualitative research, all of which came up in at least a 

quarter of responses: 

• the impact on reading behaviour through the introduction to or a re-ignited interest in 

reading  

• the importance of social connections and conversations about reading  

• the role of reading as an activity that supports wellbeing and positive mental health  

• the value of the opportunity to give or receive a new book for free  

Notably, a higher proportion of responses commented on impact in relation to wellbeing and social 

connections than in previous years, making these aspects the most commented on in qualitative 

responses, following impact on reading behaviour. This indicates that the wider benefits of reading 

for pleasure may be better understood by both book gifters and recipients, bringing this to the 

forefront of their conversations around World Book Night. It may also indicate the scale of the 

pandemic’s impact on mental health and loneliness levels in the UK, well-documented by a range of 

studies over the past year,6 and the significance of creative methods such as reading for pleasure in 

helping to support people affected by these experiences.7  

Reading habits and behaviour 

Responses to both surveys indicate that taking part in World Book Night has a positive impact on 

reading behaviour and reading habits. Both organisational givers and book recipients commented on 

the ways taking part in World Book Night either introduced them to the act of reading for pleasure 

or, in many cases, re-ignited a lost interest in reading for pleasure. The recipient survey asked 

respondents specific questions related to this outcome.  

As a result of receiving their World Book Night book, respondents told us the following: 

• 97% read for pleasure more than before 

• 88% bought more books 

• 65% borrowed more books from the library 

The book choices themselves also have an impact on the reading habits of recipients: 94% of 

organisational givers thought that the books donated by publishers in 2021 would help encourage 

people to read more often and 87% agreed that if a book is given away on World Book Night it 

makes them more interested in reading that book, suggesting that the book selection process plays a 

key role in the impact of World Book Night.  

This is supported by responses to the recipient survey, which indicate that most people begin 

reading their World Book Night book fairly quickly after receiving it: 51% of respondents had already 

finished reading the book and 32% had started but were still reading it. Of all respondents who had 

started reading their World Book Night book, 95% enjoyed reading the book. 

These findings are echoed in qualitative responses as well, with a significant number of both givers 

and receivers noting the impact of receiving a book on sparking a new reading habit, with some 

reading for pleasure for the first time or after a prolonged break: 

It was, lovely to receive the book, I don’t tend to read books often but I made me want to read 

more. —World Book Night recipient, received Faking Friends 

 
6 Fancourt, et al. (2021), Covid-19 Social Study Results Release 26 
7 NLT (2021), Children and young people’s reading in 2020 before and during the COVID-19 lockdown 

https://b6bdcb03-332c-4ff9-8b9d-28f9c957493a.filesusr.com/ugd/3d9db5_29a5ae83bcd74eb8a238f75fb2d50735.pdf
https://literacytrust.org.uk/research-services/research-reports/children-and-young-peoples-reading-in-2020-before-and-during-the-covid-19-lockdown/
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Amongst school staff some of whom said they used to be readers but hadn’t for a while, it 

encouraged them to start reading again. With some volunteers at the coffee shop who don’t 

normally read, it encouraged them to start. A young mum from the Toddlers group said she 

hadn’t read for pleasure for 7 years & it prompted her to want to start again. —Toddlers Tales, 

gave Stories to Make You Smile 

A lot asked us what else they can read. They had never read for pleasure before. —NY Voice, 

gave We Are All Made of Molecules 

Several parents have subsequently told me about how happy (and surprised) they were to see 

their child reading voluntarily for the first time in years. —Books Up North, gave Ask a Footballer 

In addition, many other responses noted that World Book Night helped to widen their reading 

habits. For some, this was a result of being introduced to a new author or genre through the 

programme: 

It encourages me to talk more widely about reading and books. The World Book Night book 

choices tempt me to try books which I might not usually have chosen. —Sherwood Community 

Association CIO, gave The Flatshare by Beth O’Leary 

I was pleased to receive the book, and because it was short stories, I made me want to read 

more by some of the authors. —World Book Night recipient, received Stories to Make You Smile 

I thoroughly enjoyed receiving my book, as it was a cook book it has been interesting for me as I 

would never usually pick this genre for myself. I have tried a couple of the recipes from the book 

which I have enjoyed and again I wouldn’t have otherwise tried to cook! I feel it encouraged me 

to try new things and to broaden my scope of what I read. —World Book Night recipient, 

received Good Food for Bad Days 

As highlighted by these comments, the introduction to a new author or genre can have further 

impact by changing reading habits. Of recipients who had either started or finished reading their 

World Book Night book, 88% would like to read more by the same author and 88% would like to 

read more of the same genre. In comparison to 2019, this represents an increase of 15 percentage 

points and 6 percentage points, respectively. This was supported by qualitative responses from both 

givers and receivers, as well as some respondents noting they had now started following the author 

on social media or had already purchased or started reading a sequel or other book by the author. 

For other respondents, the impact was centred on reading a book in English for the first time. These 

benefits for non-native speakers and ESOL students are highlighted below: 
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I felt curious about reading a whole book in 

my second language, but we organised some 

book meetings and it was absolutely 

amazing. —World Book Night recipient, 

received Stories to Make You Smile 

I received this book from my English teacher 

and I am loving the experience reading in 

English and to talk about it with my 

classmates (I am Brazilian and I am living 

and studying English in the UK). […] 

Certainly, this book help me to improve my 

vocabulary and I am planning to read more 

in the future. —World Book Night recipient, 

received Stories to Make You Smile 

Social connections and discussing books with 

others 

As a national celebration of reading, World Book Night offers opportunities for both book givers and 

receivers to discuss books and reading. Findings from our recipient survey show that as a result of 

receiving their World Book Night book, 92% talked to other people more about books and reading, 

and 93% recommended books more to others. This was further supported by their engagement 

with the gifted book itself: 16% of respondents either recommended or passed their World Book 

Night book on to someone else. 

I received this book as a present, now I will give it to someone else so they can enjoy this too. As 

a matter of fact I started sending books to my friends and recommended them when necessary. 

—World Book Night recipient, received Stories to Make You Smile 

This was a lovely gift and one that can be shared. My Husband has read the book and my 

daughter also read it and wants to pass it on to her son. —World Book Night recipient, received 

Stories to Make You Smile 

Receiving a gifted book and the ability to take part in conversations about reading was noted by 

respondents to both surveys as a highlight of the event and an aspect that had an impact on them 

on the day and going forward.  

In many cases, World Book Night even created the space for social connections amongst groups 

most at risk for loneliness and social isolation. This was especially relevant for those most affected 

by the Covid-19 pandemic. The significance of receiving a World Book Night book following the 

isolation of the pandemic was overwhelmingly commented on in both sets of surveys: 

One adult pointed out that the gift of a book was the first special human contact she had had in 

a year. —Barrow Hill Primary Academy, gave Stories to Make You Smile 

It was so joyful receiving the book esp. with the events from the past year, having a gift of a 

book to transport you from lockdown feelings was amazing. —World Book Night recipient, 

received Common People: An Anthology of Working-Class Writers 

St Helens Libraries gave their copies of Simon vs. the Homo Sapiens Agenda to local young 

people 
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Given what we’ve been through with lockdown. It was amazing to be given a feel good book 

that helps you shut off from everything else. To have me time. —World Book Night recipient, 

received Reasons to Be Cheerful 

As an additional sub-theme of this category, conversations about reading began immediately and, 

for some, expanded into a decision to start or join a reading group or book club: 

Even when the person said, “I don’t normally read books”, and then the following week I got 

emails thanking me and saying how much they enjoyed the book. I also got told from some of 

the customers that they had passed it on to their friends to read. We have even spoke about 

setting up a book club. —South Yorkshire Housing Association, gave Sunshine and Sweet Peas in 

Nightingale Square 

One guest who is very quiet was quite talkative after reading the book. […] His usual comments 

are ‘it was ok, it was good’ etc. However, the book really engaged him, and he had an animated 

conversation about it with his volunteer. —Re-engage (East Yorkshire groups), gave Stories to 

Make You Smile 

Responses like these suggest that taking part in discussions about books and reading, and the act of 

group reading together as part of World Book Night can also lead to reported changes in not just 

reading frequency, but also reading engagement and social connections due to World Book Night.  

Mental health and wellbeing 

Based on evaluation recommendations from previous years and World Book Night 2021’s theme of 

‘books to make you smile’, a question about the wellbeing impact of receiving a World Book Night 

book was included in the recipient survey. 92% of responding book recipients said that reading the 

book had helped boost their mood.  

This mood-boosting effect was noted in many qualitative responses as well: 

There’s not much more uplifting than getting a new book, no matter what it is. —World Book 

Night recipient, received Reasons to be Cheerful 

Was such a mood lifter and enjoyed the chatter around the recipes with my colleagues.  

—World Book Night recipient, received Good Food for Bad Days 

Many people saying the stories in 

the book were very well chosen. 

That the book really cheered 

them up. —Peak pharmacy, gave 

Stories to Make You Smile 

We have had some lovely 

comments about the book, how it 

made them laugh and how it 

stopped boredom some people 

have said they will pick up a book 

more often as it had been ages 

since they last read a book.  

—Army Welfare Service, gave 

Stories to Make You Smile  Burton and South Derbyshire College gave their copies of The Anxiety Survival Guide to 

students returning to college after lockdown 
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The positive impact on wellbeing was also a common qualitative theme, being mentioned in 

responses across both sets of surveys. In these instances, respondents commented on the 

connection between the act of reading and positive mental health and wellbeing: 

They shared the book, used the book and it helped one young person overcome anxiety and 

get his first job —Brendan’s Bridge, gave The Anxiety Survival Guide 

One recipient who doesn’t normally read said he was going to read the book that night to 

help calm his mind. —Open Book, gave Common People: An Anthology of Working-Class 

Writers 

Many commented on how they did not think they would have read, if they had not received a 

book. […] Many said it encouraged them to slow down, relax and take the time to read.  

—John Smeaton Academy Library, gave Stories to Make You Smile  

Some health care professionals taking part in World Book Night noted the ways they had specifically 

targeted groups in their care with the aim of having an impact on wellbeing:  

We handed the books out to staff and patients attending the onsite Covid-19 vaccine clinic. 

[…] We targeted the vaccine centre due to the wide range of people that would be attending 

and also because many people are anxious about the jab, and we thought the book and 

having something to read during the 15mins necessary wait after the jab would help people 

relax. —TSDFT, gave Stories to Make You Smile 

The feedback I’ve received has been summarised by nurses, occupational therapists and ward 

managers – all of whom have shared how the books were warmly welcomed by patients. […] 

The feedback from the tumour wards that the book helped some patients escape briefly from 

a life-changing diagnosis. —Library, Robert Jones & Agnes Hunt Orthopaedic Hospital NHS 

FT, gave Stories to Make You Smile 

Another guest rang me to say how much she had enjoyed the book and that it was just what 

she needed, and the stories really had made her smile. She commented that it had been a 

difficult year not being able to go out and meet up with people and that she really needed to 

smile. —Re-engage (East Yorkshire groups), gave Stories to Make You Smile 

Existing research in this area supports the impact experienced by book gifters and recipients: regular 

readers for pleasure report fewer feelings of stress and depression than non-readers and stronger 

feelings of relaxation from reading than from watching television or engaging with technology-

intensive activities.8  

Receiving a book as a free gift 

Another common response from both recipients and organisations was the impact of giving and 

receiving a book for free. The impact of receiving a free book was further supported by quantitative 

measures in the recipient survey: 100% of responding recipients were pleased to receive the book 

and 96% were interested in the book. 

Recipients mentioned the value of book gifting in many of their qualitative responses, noting their 

happiness, surprise and gratitude at being offered a free book. In many cases, respondents 

 
8 J Billington (2015), Reading between the Lines: the Benefits of Reading for Pleasure 

http://manuscritdepot.com/documentspdf/Galaxy-Quick-Reads-Report-FINAL%20.pdf
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commented on the connection between book gifting and other key outcomes, such as a lasting 

interest in reading for pleasure or sharing reading with others: 

I was surprised to receive the free book and happy to be one of the people who got it. —World 

Book Night recipient, received Simon vs. the Homo Sapiens Agenda 

Recently life has been too busy to take the time to read for pleasure. Receiving the World Book 

Night free book made me take time out to sit and read (I don’t like wasting a freebee!!) And I 

thoroughly enjoyed it. I have now passed the book on to my colleagues and gave them an extra 

break to make sure they had time to enjoy the book. —World Book Night recipient, received 

Stories to Make You Smile 

Feeling valued and connected to others through the act of receiving a gifted book was also a key 

theme in qualitative responses to both surveys: 

It was such a heart-warming feeling 

to be gifted a book. It felt like a real 

human connection and a sense of 

being valued. —World Book Night 

recipient, received Stories to Make 

You Smile 

I had no idea I was going to receive a 

book – it was a surprise when I 

found it though the letter box. It 

made me feel special / valued if 

that’s not too much of an 

exaggeration! It was very nice to be 

in someone’s thoughts to carry out 

that action. I was grateful to be 

included. —World Book Night 

recipient, received Common People: 

An Anthology of Working-Class 

Writers 

People were very grateful for the books. There was a big message that someone cared about 

them, particularly those who had lost a lot of their friends and that the centre came out to 

deliver them, even if they did not need food. —Regent House Community Centre, gave Up in the 

Attic 

These findings demonstrate the importance of a programme that exists to introduce non- or lapsed 

readers, firstly, to the act of reading for pleasure, and secondly, to the many benefits that reading 

for pleasure imparts.  

 

 

 

 

 

Ely Food Bank included copies of Good Food for Bad Days in food parcels 
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16. Impact in Focus: Stories to Make You Smile 

As outlined in the Impact section above, The Reading 

Agency collected feedback from those who received 

a World Book Night book. Of the 165 total 

respondents to this survey, 69 received Stories to 

Make You Smile. This section outlines responses and 

impact specific to the gift of this title.  

The responses were overwhelmingly positive. All 

respondents who had received Stories to Make Your 

Smile (100%) agreed or strongly agreed that they 

were both pleased to receive and were interested in 

the book. About half (45%) had already finished 

reading the book and a further 39% had started the 

book and were still reading it. The rest planned to 

read it (13%), had recommended it to someone else 

(10%) or had given it to someone else (10%), showing the book’s ‘pass-along’ value and extended 

reach. 

Of those who had read or who had begun reading Stories to Make You Smile, 98% agreed or strongly 

agreed that they enjoyed or were enjoying reading the book and 98% strongly agreed or agreed that 

the book helped boost their mood.  

Happy little book with happy short stories, what a mood booster! —Female, 25-44, received 

Stories to Make you Smile 

Our book was “Stories to make you smile”. It was the perfect choice for us and did bring smiles 

in the middle of a really tough time. —Male, 65-74, received Stories to Make you Smile 

Over one-third of respondents (35%) who had received Stories to Make You Smile reported reading 

for pleasure more than before as a result of receiving their book. 12% were borrowing books more 

than before and 15% reported buying books more than before.  

Respondents also noted the difference the book had made on the ways they shared their reading 

experience with others. Almost half of respondents (46%) reported that, as a result of receiving 

Stories to Make You Smile, they talked to other people about books more than before and 37% 

recommended books to others more than before.  

Having enjoyed the book, I lent it to a friend who also read it through and enjoyed it. Then I sent 

it to my sister-in-law, and she loved it too —Female, 65-74, received Stories to Make you Smile 

Respondents were asked about what they thought of World Book Night and how being given Stories 

to Make You Smile made them feel. A common theme present in the qualitative feedback was that 

people thoroughly enjoyed being introduced to a new book and to a different genre or form (short 

stories) that they might not otherwise have picked up. This was supported by the survey’s 

quantitative findings: 98% of respondents strongly agreed or agreed that they would like to read 

more by the authors and 95% strongly agreed or agreed that they would like to read more books of 

this genre.  

Books placed in food packages at Medway Foodbank 
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Anything that promotes reading is great! 

I loved to be given a book that I might not 

have otherwise bought, and to be given 

ideas about other books I might like. —

Female, 25-44, received Stories to Make 

you Smile 

Thank you because the book motivated 

me to read more. I had a  good fun 

reading these little stories. I usually read 

history books or novels. —Female, 25-44, 

received Stories to Make you Smile 

 

 

Another common theme to emerge from the feedback was the appropriateness of the book and the 

importance of uplifting stories during the pandemic and for Covid-19 recovery, consistent with the 

feedback from organisational givers outlined in further detail below. Notably, the book helped to 

support some people with their mental health and to boost morale at a difficult time.  

Really relevant to the time we were going through with isolation caused by the pandemic  

—Preferred not to indicate age or gender, received Stories to Make You Smile 

I have struggled with depression and anxiety during the pandemic and so the title 'A Book to 

make you smile'  really gave me a happy glow and reading the short stories helps  

—Female, 25-44, received Stories to Make You Smile 

Feedback from organisations gifting Stories to Make You Smile 

Of the 395 organisational givers who responded to our survey of gifting organisations, 221 had gifted 

Stories to Make You Smile through the national giveaway. Feedback from this sub-set of responses 

was collated and analysed to evaluate the value of the offer.  

Two-thirds of those who had gifted Stories to Make You Smile (65%) rated their overall experience of 

being a World Book Night Giver as “Excellent” and 64% reported that World Book Night was very 

well received in their organisation. 

64% of respondents gave books to recipients who didn’t already read for pleasure, and when asked 

about the suitability of the book for their audiences, many organisations noted the importance of 

accessibility and the value of short stories as a medium for engagement with reading. These aspects 

were particularly significant for organisations working with those who often struggle to engage with 

reading due to of a variety of reasons, including job roles and length of breaks, the time and 

concentration it takes to read a longer book, a mental health condition or low literacy levels. 

Guille-Allès Library in Guernsey gave their books to local residents  
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Selected responses expanding on the value of Stories to Make You Smile as an accessible book with 

respect to reaching those who struggle to read are highlighted below: 

Book was short, concise and meant NHS 

staff could dip in and out. —Dorset 

Healthcare  

University NHS Foundation Trust 

Very suitable – easy to read, suitable for 

all ages, short stories are good for those 

with poor mental health who may 

struggle to concentrate for long lengths 

of time —Powys Library Service 

It was a nice book for our prisoners as it 

was a book with short stories which 

made it more accessible. The stories were 

funny and uplifting which was 

appreciated. —HMP Lancaster Farms 

Prison Library 

Excellent. A slim, light volume so not off-

putting to those that don't read 

regularly. Short stories also conducive to 

encouraging reading, no matter how 

often/much the recipient previously read. 

—Kingston Libraries 

A large proportion of organisations (45%) gave books to recipients with mental health-related needs. 

The organisational givers noted the importance of a book that uplifted morale when many of their 

recipients already struggle with lower levels of wellbeing or for those whose mental health had been 

disproportionately affected by lockdown restrictions and the pandemic:  

Very suitable – women come to refuge with some very sad and traumatic stories. The books 

are uplifting and help women to enter another world, just for a little while. —Cambridge 

Women’s Aid 

Our work is primarily around mental health, so making people smile is our aim. The book was 

perfect, and we have received lots of positive feedback on the book. —Sleaford United 

Charity 

Stories to make you smile had uplifting stories that offered people some light relief from the 

lockdown especially as military families quite often become single parent families whilst their 

partners are serving, this is an added pressure during lockdown and the book was a vehicle 

to lighten the mind. —Army Welfare Service 

In addition to reaching disengaged readers, half of organisations (51%) gave the book to people who 

were isolated or at risk of loneliness due to Covid-19, and 48% gave the book to isolated and 

vulnerable older people. A notable proportion of these respondents indicated a very positive 

response to the theme and short stories particularly given heightened feelings of isolation and 

loneliness caused by lockdown measures.  

Books donated to staff at Glasgow Royal Infirmary 

Radiology Department 
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A very fitting and much needed theme during this time where regular service users have 

expressed heightened feelings of loneliness and isolation. —HMM Arts Ltd. (The Hive) 

The book was very suitable for our guests. Because it was short stories it was easy to pick up 

and put down and the tile (stories to make you smile) was very relevant because our guests 

have been isolated and shielding for a long time. The short stories also meant that where 

guests had family members, the family member was able to read a short story to them. One 

of the nursing homes I gave the book to also commented that the short stories were very 

appropriate for their residents. —Re-engage (East Yorkshire groups) 

A very good choice for the circumstances that people are living in with Covid. Some light and 

positive relief to difficulties and isolation. —Ghar se Ghar 

An excellent theme for emerging from the pandemic. The prisoners haven't had much to 

smile about in the last 12 months and have felt isolated from their families and each other. 

—HMP Nottingham  

Overall, organisational givers were pleased with the book and noted the evident pleasure of their 

recipients when they were given Stories to Make You Smile. One hospital summed up the clear 

attributes of the title as being happy, short and accessible stories that helped to support groups of 

people who may have been disproportionately affected by the pandemic: 

 It was brilliant being able to put a smile on the faces of the healthcare staff nurses, doctors 

and more who have been at the frontline during the first and second wave of the coronavirus 

pandemic. The length of the book and the fact that it was full of short stories meant that 

staff could dip in and out of the book between shifts. It was such a pleasant surprise for the 

staff, two of the Research nurses kindly delivered the books to staff on the wards across both 

sites. The nurses took a photo of the grateful recipients and we managed to have a successful 

Twitter campaign. —Epsom and St Helier University Hospitals NHS Trust 

 

 

 

Back on Track Manchester asked their book recipients to share something that made them smile recently 
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17. Publisher audiobook offer 

 

Three titles on the booklist were available for members of the public to apply to receive using 

exclusive download codes from mid-March 2021(this is exclusive of the STMYS audio book offer). Six 

thousand downloads (2,000 of each title) were made available until the end of June 2021. The 

public could register on the World Book Night website by entering their email address and the book 

they wanted to receive. They were directly sent the download code and instructions and could begin 

to listen immediately.  

1,108 people registered their interest to receive an audiobook with the following breakdown per 

book: 

Title Number of downloads 
available 

Number of registrations 

Emma by Jane Austen, 
narrated by Tanya Reynolds 

2,000 271 

Much Ado About Nothing by 
William Shakespeare, 
narrated by Samantha Spiro, 
Emilia Fox, Maxine Peake, 
Chiwetel Ejiofor, David 
Tennant, and Julian Rhind-
Tutt 

2,000 310 

The Kindness Method, written 
and narrated by Shahroo Izadi 

2,000 527 

 

Findings following download 

Feedback was collected from those who downloaded the audiobook to evaluate engagement with 

the offer. Forty-five people responded to the feedback survey. The percentages noted in this section 

therefore offer an indication of the impact of the audiobook offer on participants, rather than 
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statistical significance. The qualitative feedback, however, also serves to highlight the positive 

reactions and experiences of recipients.  

Of the survey respondents, almost two in five (38%) had already finished listening to their 

audiobook, and a further 31% had started and were still listening to it. Twenty-two percent had not 

started their audiobook but planned to listen to it. Of those who had begun listening to their 

audiobook, 91% of respondents strongly agreed or agreed that they had or were enjoying listening 

to their book, and 95% agreed or strongly agreed that that would like to listen to more audiobooks.  

There was a very positive response to the audiobooks themselves, as 100% of respondents agreed or 

strongly agreed that they would like to read/listen to more books of the same genre and 92% agreed 

or strongly agreed that they would like to read more books by the same author. 

This was the first time I’d listened to an audio book, but I regularly listen to serialisations, 

dramas etc on the radio. However, I was really impressed with Much Ado About Nothing 

which was done so well that I could imagine I was seeing the action. —Female, 51-64, 

received Much Ado About Nothing  

When asked how their reading habits might change in the future (e.g., reading for pleasure more, 

using the library more, talking about books more), the feedback was very promising. Almost one-

third of respondents (31%) reported that, since receiving their audiobook, they intended to or were 

already borrowing books from the library more than before, talking more with other people about 

books and reading (27%) and recommending books to others more than before (36%). 

Qualitative data collected when asking recipients how receiving the audiobook made them feel 

shows the specific impact of receiving a free audiobook. Common themes included introducing a 

different means of reading through the use of audiobooks and reading as a catalyst for other 

activities, such as joining a reading group or undertaking physical activity: 

I loved it while out walking my dogs. It encouraged me to walk more often because I wanted 

  to listen —Female, 35-50, received The Kindness Method  

It was a welcome introduction to ‘reading’ via another means. I was grateful for the offer.  

—Female, 35-50, received Emma  

Another significant theme emerging through feedback provided on the free audiobook offer is the 

continuing ability of World Book Night to reach people who have experienced particular barriers to 

reading, highlighting the success of this partnership in accessing these groups: 

I can no longer read print books due to a health condition, so audiobooks are very important! 

—Female, received Emma  

I’m reading a book which is unusual as I’m dyslexic so it’s more of a Struggle bit  as I’m still at 

home due to Covid worries I’m giving it a go —Female, 51-64, received The Kindness Method  

As in previous years, a small proportion of users had issues with downloading the audiobook, 

reporting that the code or login did not work properly. These access issues are examined and revised 

on an annual basis, with the model amended accordingly to increase audiobook redemption rates.  
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18. Conclusion 

The Reading Agency’s vision is for a world where everyone is reading their way to a better life. 

Through World Book Night, we inspire avid readers, lapsed readers and emergent readers to benefit 

from the proven power of reading. During a difficult year, World Book Night provided people across 

the country with a reason to come together and celebrate reading, while encouraging other people 

to read or share books. Our giveaway of 100,000 books ensured that we were able to reach those 

who are less active online, or who may be more reluctant readers. 

In 2021, the partnership between The Reading Agency and Specsavers provided new opportunities to 

reach and to connect with people across the UK. The Stories to Make You Smile commission and online 

events programme expanded our offer to engage audiences in new and accessible ways, and we can 

see the impact of this through positive response to both, with audiences emphasising the wellbeing 

and connective impact they experienced. In addition, the campaign and national giveaway highlighted 

both organisations, raising their profile amongst the existing and new audiences reached by World 

Book Night.  

News coverage, industry engagement and a large-scale social-media campaign increased the exposure 

of both organisations. World Book Night news coverage led to an estimated reach of over 190 million, 

and Specsavers was mentioned in 157 pieces in total, with an estimated reach of over 65 million. 

Waterstones, Bookshop.org and libraries around the country promoted World Book Night using their 

websites to feature the 2021 booklist, alongside prize draws and other activities.  

Organisations including BBC, DCMS, Samaritans, World Book Day UK, Edinburgh International Book 

Festival and many more supported the campaign online. Social media support from Ambassador Sandi 

Toksvig, the British Library events and guests from the influencer event ‘Bookstagrammers’ with Jenny 

Eclair and Fanny Blake ensured that more people were being reached through various networks and 

that information about the campaign and World Book Night events were shared with as wide an 

audience as possible. On 23 April, this resulted in an estimated social media reach of over 15 million. 

Support from Specsavers enabled the commission of Stories to Make You Smile, edited by Fanny Blake 

and published by Simon & Schuster, and made up of ten short stories written by bestselling authors: 

Jenny Eclair, Katie Fforde, Veronica Henry, Rachel Hore, Vaseem Khan, Dorothy Koomson, Helen 

Lederer, Richard Madeley, Eva Verde and Mark Watson. As a result of this commission, the national 

giveaway (101,120 books) was more than double the number of books donated in previous years, and 

over 400 organisations were able to distribute 52,000 copies of Stories to Make You Smile to people 

who don’t regularly read for pleasure or who don’t have access to books of their own. The free e-book 

and audiobook of Stories to Make You Smile, read by Adjoa Andoh, Samantha Bond, Hugh Bonneville 

and Madhav Sharma, was downloaded over 20,000 times. The legacy of this book commission means 

that World Book Night and Specsavers have been able to reach people beyond 23 April, continuing to 

encourage people to pick up a book well after World Book Night and support their reading journeys.  

The scale of the national giveaway ensured that The Reading Agency and Specsavers were able to 

reach people in need of support and who may have been disproportionately affected by the Covid-19 

pandemic, including vulnerable and isolated people, young adults and people with mental health 

needs. The 23 titles donated as part of the national giveaway were very well-received by both gifting 

organisations as well as the book recipients. Survey respondents noted the value of receiving the free 

World Book Night gift, the positive impacts it had on their wellbeing, and changes to their reading 

behaviour – where some people were introduced to reading for pleasure for the first time and others 

re-ignited their interest. Recipients and organisational givers also noted that the accessibility of the 
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short stories in Stories to Make You Smile and the focus on positivity were key attributes for people 

who don’t regularly read for pleasure, who struggle to find the time to read and who needed support 

following a particularly challenging year.  

In 2021, the partnership with Specsavers and theme of ‘Books to Make You Smile’ achieved its aims 

of responding to the impact of the Covid-19 pandemic by providing access to books and reading for 

those who need the benefits of reading most, as highlighted in the quote below: 

The patients in the Midlands Spinal Cord Injuries Centre, which is based at this hospital greatly 

appreciated the books. They have not been allowed visitors during the pandemic and have been 

quite isolated. Patients on the Tumour Unit wards were grateful for the books, many don’t read 

but they took the books to try for escapism. Within the hospital, staff had died over the Covid 

pandemic, which has affected the mood and morale of staff, so everyone really latched onto the 

theme of “Stories to Make You Smile”, because there really hadn’t been too much to smile about 

since March 2020. I really believe that “Stories to Make You Smile” helped improve the moods 

and wellbeing of long-stay patients who have been isolated and separated from their families 

and helped improve the mood and wellbeing of the staff here who have worked through the 

Covid pandemic. —Library, Robert Jones & Agnes Hunt Orthopaedic Hospital NHS FT 

We look forward to continuing to develop World Book Night in 2022 and beyond, committing to our 

mission of tackling life’s big challenges through the proven power of reading. 
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World Book Night 2021 Booklist 
• A Dutiful Boy by Mohsin Zaidi (Vintage) 

• Common People: An Anthology of Working-Class Writers by various authors, ed. by Kit de 

Waal (Unbound) 

• Ask a Footballer by James Milner (Quercus) 

• Elevation by Stephen King (Hodder) 

• Emma by Jane Austen, narrated by Tanya Reynolds (Penguin Random House Audio) 

• Faking Friends by Jane Fallon (Michael Joseph) 

• Good Food for Bad Days by Jack Monroe (Pan Macmillan) 

• “I Will Not Be Erased”: Our Stories About Growing Up as People of Colour by gal-dem 

(Walker Books) 

• Much Ado About Nothing by William Shakespeare, narrated by David Tennant and 

Samantha Spiro (BBC Audio) 

• Pocket Book of Happiness (Welbeck Balance) 

• Reasons to be Cheerful by Nina Stibbe (Penguin General) 

• Simon vs. the Homo Sapiens Agenda by Becky Albertalli (Penguin Random House Children’s) 

• Sunshine and Sweet Peas in Nightingale Square by Heidi Swain (Simon & Schuster) 

• Stories to Make You Smile by various authors, ed. by Fanny Blake (Simon & Schuster) 

• Taking Up Space: The Black Girl’s Manifesto for Change by Chelsea Kwakye and Ọrẹ 

Ogunbiyi (Cornerstone) 

• The Anxiety Survival Guide by Bridie Gallagher, Sue Knowles and Phoebe McEwan (Jessica 

Kingsley Publishers) 

• The Flatshare by Beth O’Leary (Quercus) 

• The Kindness Method written and narrated by Shahroo Izadi (Pan Macmillan) 

• To Sir with Love by E.R. Braithwaite (Vintage) 

• Up in the Attic by Pam Ayres (Ebury) 

• We Are All Made of Molecules by Susin Nielsen (Andersen Press) 

• Where Are We Now? by Glenn Patterson (Head of Zeus) 

Also donated and part of the World Book Night nationwide giveaway: 

• The Midnight Library by Matt Haig (Canongate) 


