
Chatterbooks Week 2016: Twitter and PR 

 

This pack is designed to help you promote your Chatterbooks Week 
activities locally. Below you can see a press release template to use to 
publicise your event locally and some information to help you promote 
what you’re up to on Twitter.  

Press release template 

[Insert date you send out press release] 

[INSERT LOCATION, e.g. Manchester] Children celebrate a love 
of reading for Chatterbooks Week 

[You may wish to tailor the headline to make it more specific to the event you’re organising] 

On [insert date of your event/activity], children in [name of school or library] will be celebrating reading 
during Chatterbooks Week (1-8 October). This year’s theme is illustration. We are also linking with National 
Poetry Day on 6 October. Chatterbooks children’s reading groups across the country will be organising 
creative activities to explore books, share opinions and celebrate the fun they have in their reading groups.  

Chatterbooks is the UK's largest network of children's reading groups, created by national charity The 
Reading Agency. Chatterbooks groups enable schools, libraries and individuals across the UK to introduce 4-
12 year-olds to the pleasure of reading and sharing books, helping them develop a lifelong reading habit. 

Young people from [name of school or Chatterbooks group] will spend the day [give a brief outline of your 
planned activities here. This could involve having a reading party, inviting an author to visit, dressing up or 
inviting everyone in the school to vote for their favourite book. Think about what will be most interesting or 
surprising to people.] 

[Insert first name only of a young person taking part, and their age] who will be part of this Chatterbooks 
Week event says:“[Add a quote here from a young person who will be taking part, saying what they’re 
expecting and why they’re looking forward to on the day.]”  

[Insert name of a teacher/librarian or other staff member, and their job title] says: “[Add a quote here 
explaining why the organisation has chosen to take part in Chatterbooks Week, and how they expect the 
organisation and the young people to benefit.]” 

Bestselling author of the Tracy Beaker books Dame Jacqueline Wilson says: "I wish I’d been able to join a 
Chatterbooks reading group when I was a child. It would have been such fun to make new friends and 
discuss all our favourite books. Lots of members write to me and send me their stories and drawings and 
book reviews – they obviously love being part of a Chatterbooks group.” 

For further information about this event, please contact: [Insert your contact phone number and email 
address] 

For general information about Chatterbooks, or for comment/ interviews from The Reading Agency’s 
Chatterbooks team, please contact Samantha Cox: Samantha.cox@readingagency.org.uk or 07825 295280. 
 
 
 
 
 
 
 

mailto:Samantha.cox@readingagency.org.uk


 

Notes to editors 
 
Chatterbooks 
 
The Reading Agency has run Chatterbooks, the UK's largest network of children's reading groups, since 
2001. Reading for pleasure has more impact on children's success than education or social class; 
Chatterbooks groups, which are run in libraries and schools, help children develop a lifelong reading habit. 
Chatterbooks is a flexible model that can be used with children from 4 to 12, for all different abilities and in 
targeted or mixed groups. http://readingagency.org.uk/chatterbooks/ 

 
The Reading Agency is a leading independent charity whose pioneering work brings the joy of reading to 
the widest possible audiences across the UK, in partnership with the public library service.  The charity’s 
mission is to create and deliver innovative reading opportunities that inspire more people to read more, 
encourage them to share their enjoyment of reading with others and celebrate the difference that reading 
makes to all our lives. The Reading Agency is funded by the Arts Council.  www.readingagency.org.uk 

 

Twitter 

 
Throughout Chatterbooks Week we’d love to hear what you’re up to at your library and school. Share 
photos and stories with us using #Chatterbooks and @readingagency.  
 
We’re also partnering with Walker Books to celebrate books via social media. You can join in with the social 
media campaign, which is inspired by the new book by Oliver Jeffers, A Child of Books, throughout 
Chatterbooks Week. Everyone who takes part will also be in with a chance of winning some fab prizes. Tell 
us which book made you a child of books, take a snap and share online @walkerbooksuk #childofbooks 
#chatterbooks.  Five lucky people will win a limited edition print from the A Child of Books by Oliver Jeffers 
plus a copy of the book.  
 
You can download the sign (shown in the picture) above to share on twitter here.  

#Chatterbooks         

@readingagency 

@walkerbooksuk  

#childofbooks 

 

 

http://readingagency.org.uk/chatterbooks/
http://www.readingagency.org.uk/
https://readingagency.org.uk/resources/1801/


 

Feel free to create your own tweets or use our sample tweets below.  
 
It’s #Chatterbooks week and here is the books that made me a #childofbooks! @walkerbooksuk 
#chatterbooks.  [+pic] 
 
It’s #Chatterbooks week! Find out how you can get involved here [+link to Chatterbooks activities on 
website] 
 
Our Chatterbooks group’s favourite books are [insert title + image]. What are yours? @walkerbooksuk 
#childofbooks #chatterbooks.   


